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Private colleges cost city 
$788M in property taxes
Despite an acute need for more revenue, squeezing more out of the 
schools seems too politically controversial to succeed, analysts say

New York might not look like a 
typical college town. But when it 
comes to the extent of land con-
trolled by universities, the city 
can seem in a class of its own.

Today, private colleges own 
about 25 million square feet of 
land, the equivalent of close to 
600 acres, or about three-quarters 
of the size of Central Park, based 
on a Crain’s analysis of planning 
records, deeds, tax � lings and 
court documents that took a 
broad view of what constitutes a 
college property. Although that 
total may be small in a 200,000-
acre metropolis, it’s an amount 
that’s growing steadily. New York 
University’s $210 million acquisi-
tion of a Kips Bay apartment 
building during the summer, one 
of 2023’s priciest acquisitions, 

may be a case in point.
Counting the number of leafy 

quads is not just some academic 

exercise. � ere can be major im-
plications for the municipal bud-
get, because, as nonpro� ts, the 
schools are generally not taxed 
on their property, meaning the 
city forgoes about taxes on about 
$4 billion a year in assessed val-
ue, or $788 million, according to 
the data.

To put that � gure in perspec-
tive, Mayor Eric Adams said last 
month that in response to the cri-
sis, which will cost the city $4 bil-
lion per year, every department 
needs to cut 15% from its budget 
by April. � e Police Department, 
for example, would ax $750 mil-
lion. Sanitation would slash $270 
million. Parks, $92 million. And 
so on, which suggests that $788 
million could go a long way.

But despite an acute need for  

Columbia University controls long lines of apartment houses near its main Morningside Heights campus. | BUCK ENNIS

(Top) Public Works Partners, MG Engineering D.P.C. (left), Ichor Strategies LLC 
(right) and Chelsea Lighting NYC | BUCK ENNIS AND PHOTOS SUPPLIED BY COMPANIES

y  B C. J. Hughes Lost revenue
The number of tax-exempt college 
properties jumped 8% in 2023 vs. 
2014, but lost tax revenue from those 
properties saw a much larger increase 
of 81% in the same time period.

Source: Citizens Budget Commission

Forgone tax revenue

20232014

$435M

$788M

See  TAXES on Page  26
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While about half of workers are not satis� ed 
with their jobs, these 100 companies are 
among the best places to work in the city, 

at least according to their employees.
Crain’s has again partnered with the Best Compa-

nies Group, an independent research � rm, to � nd 
the top 100 employers in New York City that contin-
ue to keep their workers satis� ed. � e rankings are 
divided into small (1–50 city employees), midsize 
(51–100) and large (more than 100) companies. 
� ey are based on extensive employee surveys and 
audits of bene� ts, human resources, policies and 
perks.

� e companies on the list employ a total of about 
17,000 workers in the city and more than 150,000 
individuals nationwide. Of the top 100 companies, 
17% are tech companies, the industry with the most 
companies listed, followed by 11% in the legal in-
dustry and 10% in engineering.

Fifteen companies o� er unlimited paid time o� , a 
drop-o�  from last year’s � gure of about 25%. Just 10 
companies on the list do not use formal programs to 
recruit or retain employees of ethnic and cultural 
backgrounds, according to the research. Across the 
� rms on the list, the median voluntary turnover rate 
is just 14%.

� e ability to work remotely is another common 
thread across featured � rms, with 67% of the em-
ployees at the companies reporting for duty from 
home.

Read more about the perks that earned each 
company its slot on the list.

— Amanda Glodowski, assistant managing editor
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There’s a lot that goes into be-
ing a great employer. Com-
petitive wages and generous 

bene�ts are certainly part of it. 
Regular recognition of employee 
achievements goes a long way. 
Perks like o�ce amenities, happy 
hours and free food can all help.

But as employers across sectors 
continue to call their sta� back to 
the o�ce, the policies that govern 
how frequently workers actually 
need to be at their desks are in-
creasingly shaping overall employ-
ee satisfaction. 

�at’s one of many takeaways 
from Crain’s 2023 Best Places to 

Work rankings.
�e annual award recognizes 

100 companies across New York 
City that distinguish themselves as 
places where their employees truly 
enjoy working.

Most companies on the list re-
port that their employer accom-

modates telecommuting as a stan-
dard practice. While some are still 
experimenting to �nd the right 
balance between in-person and 
remote work days, the majority 
have moved away from single-ap-
proach models and are instead 
embracing structured hybrid 
schedules.

Take Midtown software �rm 
�ought Machine, for example, 
which topped this year’s best em-
ployers list. �e �rm requires its 
sta�—about 40 of whom are based 
in New York—to commute to the 
o�ce three days each week.

“�e reality is that it’s what peo-
ple expect,” Bradley Steele, general 
manager at �ought Machine, said 

of the hybrid model. “If we 
didn’t have that, it might 
be harder to attract great 
talent. It might be deemed 
in�exible and less com-
passionate.”

Second-ranked Arlo 
Hotels, on the other hand, 
has implemented a “four-

day �ex week” policy that requires 
its 20 corporate employees who 
are based in the city to report to the 
company’s NoMad headquarters 
Monday through �ursday.

“We found that when we were 
working from home, it wasn’t as 
productive,” said Amir Setayesh, 

managing director at Arlo parent 
company Quadrum Global. “�e 
performance becomes a lot higher 
when teams are working together.”

Like many industries, hospitality 
inherently requires a strong boots-
on-the-ground presence that can 
make remote work a di�cult prop-
osition for employers. Still, o�ering 
at least some �exibility with one 
work-from-home day has proven 
to be a worthwhile endeavor for 
Arlo.

‘We have a great culture’

“�ere’s a trust level that’s asso-
ciated with that, but we de�nitely 
see that there’s been great produc-
tivity and positive feedback,” add-
ed Heather Berti, the company’s 
senior vice president of people ser-
vices.

Meanwhile, other top employers 
are taking a more lenient ap-
proach.

Fifth-ranked NineDot Energy, 
for example, aims to have employ-
ees in the o�ce just two days each 
week—and even that is not a strict 
requirement. CEO David Ar�n said 
that although “coming in is option-
al,” the company has no trouble 
getting employees into their 
Brooklyn o�ce.

“We have a great culture, people 

just like one another,” he said. 
“People try to come in, and when 
they do you see them collaborat-
ing, laughing, bonding together 
and problem-solving. It’s just a fun 
thing to watch.”

Similarly, executives at law �rm 
Michelman & Robinson, which 
ranked sixth on the list, encourage 
employees to work from the com-
pany’s Murray Hill o�ce three days 
a week but remain adamant on not 

imposing any strict RTO policies.
“We don’t really believe in man-

dates around that stu�,” said part-
ner-in-charge Michael Poster. 
“Some people are in more, some 
people are in less. I’m not taking 
attendance.”

For him, being in the o�ce for 
three days is more of a target than a 
requirement. “One size doesn’t al-
ways �t all,” he said. “Do what 
you’ve got to do.”

Best Places to Work rankings show that in-of�ce 
�exibility increasingly shapes worker satisfaction

y  B Jack Grieve

“One size doesn’t always �t 
all. Do what you’ve got to 
do.”
—Michael Poster, partner in charge, 
Michelman & Robinson

Though the hospitality industry inherently requires an in-person presence, Arlo Hotels has found it worthwhile to offer at least one work-from-home day. | BUCK ENNIS

Thought Machine led this year’s Best Places to Work list. | BUCK ENNIS

That’s one takeaway from this year’s awards, which go to 100 companies across New York where employees enjoy working
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COMPANY PERKS  ■ Offered  ■ Not offered

#11 Alan Margolin & Associates

#20 Burns & McDonnell

#2 NineDot Energy

SMALL COMPANIES
50 or fewer city employees
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RANK
COMPANY NAME/
INDUSTRY

YEAR 
FOUNDED

NYC 
EMPLOYEES

U.S. 
EMPLOYEES

% MALE EXECS
% FEMALE 

EXECS
% VOLUNTARY 

TURNOVER

1 Digital Remedy
Advertising/PR/Marketing

2000 48 107 82%/18% 10% Yes No Yes Yes Yes

2 NineDot Energy
Renewable Energy

2015 30 30 60%/40% 0% Yes No Yes No N/A

3 Michelman & Robinson LLP
Legal

1999 26 143 83%/17% 42% Yes No Yes No N/A

4 Brio Bene� t Consulting
Consulting

2004 26 28 100%/0% 3% Yes No Yes No Yes

5 Forest Hills Financial Group
Financial Services - Other

1980 33 33 62%/38% 1% Yes No No No 17

6 January Technologies Inc.
Financial Services - Other

2016 48 57 57%/43% 11% No Yes Yes Yes Yes

7 RF|Binder
Advertising/PR/Marketing

2001 47 50 40%/60% 20% Yes No Yes Yes N/A

8 All Heart Homecare Agency
Healthcare - Provider

2012 25 25 100%/0% 12% Yes No No No 10

9 Peppercomm
Advertising/PR/Marketing

1995 27 30 29%/71% 9% Yes No No Yes N/A

10 Runway
Technology

2018 38 45 57%/43% 0% Yes Yes No No Yes

11 Alan Margolin & Associates
Engineering

1981 27 27 80%/20% 13% N/A No N/A Yes N/A

12 Corra
Technology

2002 25 106 50%/50% 13% Yes No Yes No N/A

13 HHM
Hospitality/Travel/Tourism

1979 43 43 50%/50% 6% Yes No Yes Yes 15

14 SEI
Consulting

2013 28 557 50%/50% 12% No No No No 15

15 Marx Realty
Real Estate

1915 34 34 75%/25% 3% Yes Yes Yes Yes N/A

16 Meetup
Technology

2002 48 87 45%/55% 75% Yes Yes Yes No N/A

17 Public Works Partners
Services - Other

2010 25 25 40%/60% 4% Yes No No No N/A

18 Home� eld IT
Technology

2012 49 49 50%/50% 14% Yes No N/A No Yes

19 Altfest Personal Wealth Management
Financial Services - Other

1983 42 42 67%/33% 11% Yes Yes No Yes 16

20 Burns & McDonnell
Engineering

1898 42 8,500 91%/9% 5% Yes No No Yes 15

21 Grassi Advisors & Accountants
Accounting

1980 45 420 90%/10% 17% Yes No No Yes 22

22 Henderson Engineers
Engineering

1970 31 927 60%/40% 15% Yes No Yes Yes N/A

23 Northwestern Mutual - Park Avenue
Financial Services - Other

1857 40 40 50%/50% 22% Yes No No No N/A
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COMPANY PERKS  ■ Offered  ■ Not offered

#7 LMC

#12 Giant Machines

#3 Ryan LLC 

MIDSIZE COMPANIES
51 to 100 city employees
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By Brooke Bilyj, Crain’s Content Studio 

When Michael A. Capasso founded 
C.A.C. Industries Inc. in 1991, he 
realized that success wasn’t just 

about the quality of his construction work, 
but the quality of the working environment 
he created. 

“It’s been my mindset from the beginning 
that you have to put the people ¬�rst, and if 
you do that, everything else will come into 
line,” says Capasso, president. “It was never 
about pro�t �rst; it was always about the 
people �rst.” 

While other construction executives “are
wearing jackets, ties, and nice leather
shoes and managing from ¬�nancials,”
for example, Capasso is donning a safety
vest and getting his boots on the ground
alongside his team. He regularly brings
co�ee to jobsites, buys lunch for the crews,
hosts barbecues, and takes time to ask about
everyone’s weekends.

�is people �rst focus sets C.A.C. apart as 
one of Crain’s Best Places to Work. “We’ve 

built an environment where people genuinely 
care about each other,” Capasso says. 

Equal treatment
From the top management to the �aggers 
at jobsites, across his 120 employees and 
his union workforce of 300, Capasso sets an 
example of treating everyone equally. “No 
one’s any better than anyone else,” he says. He 
even has an “unwritten rule that management 
cannot walk around a jobsite with umbrellas, 
because if the workers are out in the rain, 
we’re all going to get wet.” 

�is mentality re�ects C.A.C.’s core values to 
“Be Humble & Kick Ass” and remember that 
“It’s Always We,” creating an environment 
where people focus on the collective goals 
instead of their respective positions. 

To foster these team dynamics and build strong
relationships beyond the workplace, the company
hosts team-building activities throughout the
year—including picnics, Jets tailgates, Yankees
games, food trucks, and casual dinners. While
some get-togethers are structured, Capasso says,
other times “it just happens organically” because
employees get along.

Honoring contributions 
Every Monday morning during a
company-wide call, Capasso highlights
one of C.A.C.’s 27 Fundamentals, which
support the four core values. One of the
fundamentals, for example, is to “act like
it’s your own,” empowering employees
to seek out new solutions instead of just
performing a job.

Employees can nominate colleagues who
exhibit these fundamentals in action. In
addition to recognition on these weekly calls,
monthly winners receive a “challenge coin,” an
idea borrowed from military medallions used
to recognize achievements. At the end of the
year, challenge coin winners participate in a
fun event like indoor skydiving to reward their
contributions.

By creating a culture where employees
commit to taking ownership of the
company’s success, C.A.C. is building a
foundation for growth. In 2018, Capasso
announced that C.A.C. would convert to an
Employee Stock Ownership Plan (ESOP) by
early 2024, giving employees an ownership
interest.

“�e culture we have lends itself to an ESOP, 
because people already have that employee-
owner mindset,” says Kerianne Melillo, PE, 
chief marketing o�cer at C.A.C. “It’s going 
to be a smooth transition because we already 
have that culture.” 

Creating opportunities
�e company’s core purpose is creating 
“Unlimited Opportunities” for employees to 
advance their careers as C.A.C. grows. “Our 
goal is to provide opportunities to grow from 
within,” Capasso says.

In line with the core value of “Educate to 
Transform,” C.A.C. o�ers many resources 
to promote employee growth and 
development—such as in-house training, 
virtual workshops, certi�cation classes, and 
mentorship programs.

“Even though it’s a very challenging work 
environment,” Melillo says, “our employees 
feel supported the entire way.”

C.A.C. Industries, Inc.
54-08 Vernon Boulevard, Long Island City, NY 11101

718-729-3600 | cacindinc.com

C.A.C. Industries empowers employees to 
take ownership 

SPOTLIGHT
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RANK
COMPANY NAME/
INDUSTRY

YEAR 
FOUNDED

NYC 
EMPLOYEES

U.S. 
EMPLOYEES

% MALE 
EXECS/% 

FEMALE EXECS
% VOLUNTARY 

TURNOVER

1 Thought Machine
Technology

2014 61 61 71%/29% 2% Yes Yes Yes Yes N/A

2 Arlo Hotels
Hospitality/Travel/Tourism

2016 80 200 50%/50% 4% Yes No Yes Yes N/A

3 Ryan LLC
Corporate Tax Advisory Services

1991 56 2,539 69%/31% 13% Yes No Yes Yes 22

4 Atrium Staf� ng
Staf� ng

1995 56 315 60%/40% 35% Yes No No No N/A

5 Omnibuild Construction Inc.
Construction

2007 65 65 75%/25% 6% No No Yes Yes 15

6 Basis Technologies
Technology

2001 55 787 69%/31% 13% Yes No Yes Yes Yes

7 LMC
Accounting

2010 70 73 83%/17% 30% Yes Yes No No Yes

8 Benhar Of� ce Interiors
Services - Other

2002 59 59 28%/72% 5% Yes No Yes Yes 21

9 Polsinelli
Legal

1972 85 1,739 43%/57% N/A Yes No Yes Yes 20

10 Star Mountain Capital
Financial Services - Other

2010 69 69 87%/13% 1% Yes Yes N/A No 21

11 Pragma LLC
Financial Services - Other

2003 60 60 100%/0% 8% Yes Yes No No N/A

12 Giant Machines
Technology

2015 94 94 70%/30% 10% Yes Yes Yes Yes N/A

13 Janover LLC
Accounting

1938 57 167 81%/19% 14% Yes No No No Yes

14 Vocon
Architecture

1987 91 232 54%/46% 15% Yes No No No 15

15 Olive Tree Holdings
Real Estate

2017 57 342 78%/22% 20% Yes No Yes Yes N/A

16 Capitolis
Technology

2017 55 55 57%/43% 7% No Yes Yes No N/A

17 LeagueApps
Technology

2010 84 136 75%/25% 67% Yes No Yes Yes N/A

18 Stride
Technology

2014 57 57 50%/50% 16% Yes No Yes No N/A

19 CompStak
Technology

2012 82 99 70%/30% 14% No No No No N/A

20 Kravet Inc.
Wholesale Trade

1918 83 768 56%/44% 9% Yes Yes Yes No N/A

21 Americon HITT
Construction

1937 54 1,582 100%/0% 16% Yes No Yes Yes 13

22 Talkspace
Healthcare - Insurance/Services

2012 61 184 54%/46% 51% Yes No Yes No Yes

23 Argo Real Estate
Real Estate

1952 81 130 55%/45% 9% Yes No Yes Yes N/A

24 Direct Agents
Advertising/PR/Marketing

2003 63 78 75%/25% 26% No No Yes Yes N/A

25 Ichor Strategies LLC
Consulting

2015 52 65 50%/50% 16% Yes Yes Yes No Yes

26 Chelsea Lighting NYC LLC
Distribution

1994 66 72 90%/10% 23% Yes No No No N/A

P018_P019_CN_20231023.indd   18 10/19/23   5:41 PM
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COMPANY PERKS ■ Offered ■ Not offered

#12 Giant Machines

#25 Ichor Strategies LLC

#10 Star Mountain Capital
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By Brooke Bilyj, Crain’s Content Studio 

When Michael A. Capasso founded 
C.A.C. Industries Inc. in 1991, he
realized that success wasn’t just

about the quality of his construction work, 
but the quality of the working environment 
he created. 

“It’s been my mindset from the beginning 
that you have to put the people ¬�rst, and if 
you do that, everything else will come into 
line,” says Capasso, president. “It was never 
about pro�t �rst; it was always about the 
people �rst.” 

While other construction executives “are 
wearing jackets, ties, and nice leather 
shoes and managing from ¬�nancials,” 
for example, Capasso is donning a safety 
vest and getting his boots on the ground 
alongside his team. He regularly brings 
co�ee to jobsites, buys lunch for the crews, 
hosts barbecues, and takes time to ask about 
everyone’s weekends. 

�is people �rst focus sets C.A.C. apart as 
one of Crain’s Best Places to Work. “We’ve 

built an environment where people genuinely 
care about each other,” Capasso says. 

Equal treatment
From the top management to the �aggers 
at jobsites, across his 120 employees and 
his union workforce of 300, Capasso sets an 
example of treating everyone equally. “No 
one’s any better than anyone else,” he says. He 
even has an “unwritten rule that management 
cannot walk around a jobsite with umbrellas, 
because if the workers are out in the rain, 
we’re all going to get wet.” 

�is mentality re�ects C.A.C.’s core values to 
“Be Humble & Kick Ass” and remember that 
“It’s Always We,” creating an environment 
where people focus on the collective goals 
instead of their respective positions. 

To foster these team dynamics and build strong 
relationships beyond the workplace, the company 
hosts team-building activities throughout the 
year—including picnics, Jets tailgates, Yankees 
games, food trucks, and casual dinners. While 
some get-togethers are structured, Capasso says, 
other times “it just happens organically” because 
employees get along. 

Honoring contributions 
Every Monday morning during a 
company-wide call, Capasso highlights 
one of C.A.C.’s 27 Fundamentals, which 
support the four core values. One of the 
fundamentals, for example, is to “act like 
it’s your own,” empowering employees 
to seek out new solutions instead of just 
performing a job. 

Employees can nominate colleagues who 
exhibit these fundamentals in action. In 
addition to recognition on these weekly calls, 
monthly winners receive a “challenge coin,” an 
idea borrowed from military medallions used 
to recognize achievements. At the end of the 
year, challenge coin winners participate in a 
fun event like indoor skydiving to reward their 
contributions. 

By creating a culture where employees 
commit to taking ownership of the 
company’s success, C.A.C. is building a 
foundation for growth. In 2018, Capasso 
announced that C.A.C. would convert to an 
Employee Stock Ownership Plan (ESOP) by 
early 2024, giving employees an ownership 
interest. 

“�e culture we have lends itself to an ESOP, 
because people already have that employee-
owner mindset,” says Kerianne Melillo, PE, 
chief marketing o�cer at C.A.C. “It’s going 
to be a smooth transition because we already 
have that culture.” 

Creating opportunities
�e company’s core purpose is creating 
“Unlimited Opportunities” for employees to 
advance their careers as C.A.C. grows. “Our 
goal is to provide opportunities to grow from 
within,” Capasso says.

In line with the core value of “Educate to 
Transform,” C.A.C. o�ers many resources 
to promote employee growth and 
development—such as in-house training, 
virtual workshops, certi�cation classes, and 
mentorship programs.

“Even though it’s a very challenging work 
environment,” Melillo says, “our employees 
feel supported the entire way.”

C.A.C. Industries, Inc.
54-08 Vernon Boulevard, Long Island City, NY 11101

718-729-3600 | cacindinc.com

C.A.C. Industries empowers employees to
take ownership

SPOTLIGHT
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RANK
COMPANY NAME/ 
INDUSTRY

YEAR 
FOUNDED

NYC 
EMPLOYEES

U.S.
EMPLOYEES

% MALE 
EXECS/% 

FEMALE EXECS
% VOLUNTARY 

TURNOVER

1 Thought Machine
Technology

2014 61 61 71%/29% 2% Yes Yes Yes Yes N/A

2 Arlo Hotels
Hospitality/Travel/Tourism

2016 80 200 50%/50% 4% Yes No Yes Yes N/A

3 Ryan LLC
Corporate Tax Advisory Services

1991 56 2,539 69%/31% 13% Yes No Yes Yes 22

4 Atrium Staf�ng
Staf�ng

1995 56 315 60%/40% 35% Yes No No No N/A

5 Omnibuild Construction Inc.
Construction

2007 65 65 75%/25% 6% No No Yes Yes 15

6 Basis Technologies
Technology

2001 55 787 69%/31% 13% Yes No Yes Yes Yes

7 LMC
Accounting

2010 70 73 83%/17% 30% Yes Yes No No Yes

8 Benhar Of�ce Interiors
Services - Other

2002 59 59 28%/72% 5% Yes No Yes Yes 21

9 Polsinelli
Legal

1972 85 1,739 43%/57% N/A Yes No Yes Yes 20

10 Star Mountain Capital
Financial Services - Other

2010 69 69 87%/13% 1% Yes Yes N/A No 21

11 Pragma LLC
Financial Services - Other

2003 60 60 100%/0% 8% Yes Yes No No N/A

12 Giant Machines
Technology

2015 94 94 70%/30% 10% Yes Yes Yes Yes N/A

13 Janover LLC
Accounting

1938 57 167 81%/19% 14% Yes No No No Yes

14 Vocon
Architecture

1987 91 232 54%/46% 15% Yes No No No 15

15 Olive Tree Holdings
Real Estate

2017 57 342 78%/22% 20% Yes No Yes Yes N/A

16 Capitolis
Technology

2017 55 55 57%/43% 7% No Yes Yes No N/A

17 LeagueApps
Technology

2010 84 136 75%/25% 67% Yes No Yes Yes N/A

18 Stride
Technology

2014 57 57 50%/50% 16% Yes No Yes No N/A

19 CompStak
Technology

2012 82 99 70%/30% 14% No No No No N/A

20 Kravet Inc.
Wholesale Trade

1918 83 768 56%/44% 9% Yes Yes Yes No N/A

21 Americon HITT
Construction

1937 54 1,582 100%/0% 16% Yes No Yes Yes 13

22 Talkspace
Healthcare - Insurance/Services

2012 61 184 54%/46% 51% Yes No Yes No Yes

23 Argo Real Estate
Real Estate

1952 81 130 55%/45% 9% Yes No Yes Yes N/A

24 Direct Agents
Advertising/PR/Marketing

2003 63 78 75%/25% 26% No No Yes Yes N/A

25 Ichor Strategies LLC
Consulting

2015 52 65 50%/50% 16% Yes Yes Yes No Yes

26 Chelsea Lighting NYC LLC
Distribution

1994 66 72 90%/10% 23% Yes No No No N/A
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#42 LiveOnNY

#36 Empire BlueCross BlueShield

#20 C.A.C. Industries Inc.

SPONSORED CONTENT

By Brooke Bilyj, Crain’s Content Studio 

Motivated by a mission to honor 
the legacies of organ donors and 
the lives they save, LiveOnNY 

works hard to support its employees as they 
facilitate organ donations for transplants. 
“�e LiveOnNY team works tirelessly to take 
care of our donor heroes, so we take care of 
our team,” says president and CEO Leonard 
Achan, who joined the nonpro�t organization 
two years ago.

As a federally designated organ procurement 
organization (OPO), LiveOnNY coordinates 
organ and tissue donation by identifying 
potential donors, requesting consent 
from families in the absence of a donor 
registration, then procuring and transferring 
organs to hospitals across the country. By 
rallying its team around this lifesaving 
purpose, the nonpro�t is making a major 
impact that extends beyond New York.

“Since implementing a new strategic plan in 
2022, LiveOnNY has been able to increase the 
number of organ donors, tissue donors, and 
organs transplanted across the nation from 
New Yorkers by approximately 50% in each 

category,” Achan says, noting that people are 
the foundation of this strategy. “In that same 
timeframe, we invested in professionals to 
increase the sta� by 60% to accommodate 
growth of rising donation by the community.” 

Investing in employees

�e nonpro�t’s willingness to invest in 
employees helps attract and retain sta� that 
are devoted to the mission, Achan says. For 
example, LiveOnNY o�ers competitive wages 
and �nancial incentive programs to reward 
performance toward the organization’s goals. 
“Our recent success of honoring, changing 
and saving lives would not be possible 
without the commitment of LiveOnNY 
sta�, and that’s recognized in their total 
compensation plan, especially in 2022 where 
sta� showed up throughout the Covid 
pandemic to have a record-breaking year and 
was rewarded for their heroic work, during 
one of the most di�cult times for healthcare 
workers in NYC,” Achan says. LiveOnNY 
employees can also access bene�ts on their 
date of hire—including 100% employer-
paid health insurance, retirement account 
matching that vests fully a�er three years, and 
even pet insurance.

Beyond these perks, 
LiveOnNY strives to foster 
a culture of recognition 
and appreciation for 
employees. �is includes 
tuition reimbursement and 
continuing education to 
help employees develop 
new skills, opportunities 
for promotion to recognize 
professional growth, and 
regular sta� appreciation 
events to celebrate important 
milestones. Employees 
can also recognize each other through an 
online portal where they can earn points for 
rewards. 

Sometimes, the investments LiveOnNY 
makes in employees are as simple yet 
thoughtful as sending UberEats vouchers 
to sta� on particularly busy days to remind 
them to stop and eat. “It’s the small things 
that count,” Achan says.

While the work that LiveOnNY’s sta� does 
is very serious in nature, the organization 
also hosts fun, lighthearted events to help 
employees �nd balance. �ese include family 

nights and Bring Your Child to Work days, 
along with regular holiday and cultural 
celebrations throughout the year.

“Investing in people retains and attracts 
sta� devoted to our mission from the 
communities we serve,” Achan says. “�is 
charge and mission is not for everyone. We’re 
recruiting the best talent of professionals 
possible because that’s what people whose 
legacies and lives are at stake deserve—only 
the best.”

LiveOnNY
30-30 47th Ave 9th Floor, Queens, NY 11101

646-291-4444 | LiveOnNY.org

LiveOnNY takes care of the employees who care for 
organ donors 

SPOTLIGHT
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RANK
COMPANY NAME/
INDUSTRY

YEAR 
FOUNDED

NYC 
EMPLOYEES

U.S. 
EMPLOYEES

% MALE/
% FEMALE 
EXECUTIVE

% VOLUNTARY 
TURNOVER

1 Cockroach Labs
Technology

2015 205 361 89%/11% 4% No Yes Yes Yes N/A

2 The Trade Desk Inc.
Technology

2009 630 1,780 60%/40% 8% Yes Yes Yes Yes N/A

3 Sheppard Mullin
Legal

1927 213 1,854 73%/27% 16% Yes No No No N/A

4 Clune Construction
Construction

1997 133 670 84%/16% 12% Yes Yes Yes No N/A

5 Fluent
Advertising/PR/Marketing

2010 203 203 75%/25% 20% Yes No No Yes N/A

6 VHB
Engineering

1979 120 1,800 81%/19% 11% Yes No No Yes N/A

7 J.T. Magen & Company Inc.
Construction

1992 425 425 70%/30% 3% Yes No Yes No N/A

8 Good Apple
Advertising/PR/Marketing

2008 118 118 43%/57% 20% Yes No Yes Yes N/A

9 Perkins Coie
Legal

1912 166 2,528 47%/53% % Yes Yes Yes Yes 20

10 AdTheorent
Advertising/PR/Marketing

2012 195 295 62%/38% 18% Yes No Yes Yes 20

11 CrossCountry Consulting
Consulting

2011 115 776 75%/25% 90% Yes No Yes No Yes

12 National Financial Network
Financial Services - Other

1951 114 185 90%/10% 15% Yes No Yes No 5

13 Shawmut Design and Construction
Construction

1982 168 827 90%/10% % Yes No Yes Yes N/A

14 PKF O'Connor Davies Advisory
Accounting

1891 223 1,400 76%/24% 12% No No No Yes 20

15 Fenwick & West LLP
Legal

1972 195 960 53%/47% 23% Yes No Yes Yes 24

16 Tarter Krinsky & Drogin
Legal

2001 154 160 43%/57% 5% No No Yes No N/A

17 Reed Smith
Legal

1877 256 1,953 10%/90% 8% Yes Yes Yes No 25

18 American Arbitration Association
Legal

1926 207 637 43%/57% 9% Yes No Yes No N/A

19 Anchin
Accounting

1923 389 419 100%/0% 14% Yes No No Yes N/A

20 C.A.C. Industries Inc.
Construction

1991 398 398 90%/10% 1% Yes No N/A Yes N/A

21 Lowenstein Sandler LLP
Legal

1961 175 651 67%/33% 15% No No Yes No 14

22 Naik Consulting Group P.C.
Engineering

1997 122 184 75%/25% % Yes No No Yes N/A

23 UHY LLP
Accounting

1986 106 1,587 62%/38% 11% Yes No No No 17

24 Global X ETFs
Financial Services - Other

2008 124 166 75%/25% 17% Yes No Yes Yes 10

25 Protiviti
Consulting

2002 729 4,840 75%/25% % Yes No Yes Yes 20

26 Lightstone Group LLC
Real Estate

1988 145 539 81%/19% 2% Yes No Yes Yes N/A

LARGE COMPANIES
More than 100 city employees

RANK
COMPANY NAME/
INDUSTRY

YEAR 
FOUNDED

NYC 
EMPLOYEES

U.S.
EMPLOYEES

% MALE/
% FEMALE 
EXECUTIVE

% VOLUNTARY 
TURNOVER

27 Numerix
Technology

1996 109 135 69%/31% 17% No No Yes No Yes

28 DeepIntent
Technology

2016 136 136 67%/33% 56% Yes Yes Yes Yes Yes

29 Langan Engineering
Engineering

1970 250 1,573 84%/16% 12% Yes Yes Yes Yes N/A

30 The Community Preservation Corporation
Non-Pro�t - Other

1974 130 164 46%/54% 19% Yes No No Yes N/A

31 MG Engineering D.P.C.
Engineering

1991 155 175 83%/17% 14% Yes No No No 17

32 24 Seven Talent
Staf� ng

2000 107 350 46%/54% 16% Yes No Yes No 14

33 RAND Engineering & Architecture DPC
Engineering

1987 104 104 77%/23% 14% Yes No Yes No N/A

34 Frankfurt Kurnit
Legal

1977 139 171 33%/67% 92% Yes No Yes No 30

35 Schrôdinger Inc.
Software and Biotech

1990 327 608 67%/33% 9% Yes No No Yes N/A

36 Empire BlueCross BlueShield
Healthcare - Insurance/Services

1934 1,505 80,371 62%/38% 14% Yes No Yes Yes 19

37 AMA Group
Engineering

2000 127 236 89%/11% 25% Yes No No Yes N/A

38 JRM Construction Management
Construction

2007 436 528 %/% % Yes No Yes Yes 10

39 HNTB
Engineering

1914 369 5,500 84%/16% 11% Yes No No Yes N/A

40 Strategic Financial Solutions
Financial Services - Other

2007 150 448 67%/33% 6% Yes No Yes No 16
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SPONSORED CONTENT

By Brooke Bilyj, Crain’s Content Studio 

Motivated by a mission to honor 
the legacies of organ donors and 
the lives they save, LiveOnNY 

works hard to support its employees as they 
facilitate organ donations for transplants. 
“� e LiveOnNY team works tirelessly to take 
care of our donor heroes, so we take care of 
our team,” says president and CEO Leonard 
Achan, who joined the nonpro� t organization 
two years ago.

As a federally designated organ procurement 
organization (OPO), LiveOnNY coordinates 
organ and tissue donation by identifying 
potential donors, requesting consent 
from families in the absence of a donor 
registration, then procuring and transferring 
organs to hospitals across the country. By 
rallying its team around this lifesaving 
purpose, the nonpro� t is making a major 
impact that extends beyond New York.

“Since implementing a new strategic plan in 
2022, LiveOnNY has been able to increase the 
number of organ donors, tissue donors, and 
organs transplanted across the nation from 
New Yorkers by approximately 50% in each 

category,” Achan says, noting that people are 
the foundation of this strategy. “In that same 
timeframe, we invested in professionals to 
increase the sta�  by 60% to accommodate 
growth of rising donation by the community.” 

Investing in employees

� e nonpro� t’s willingness to invest in
employees helps attract and retain sta�  that
are devoted to the mission, Achan says. For
example, LiveOnNY o� ers competitive wages
and � nancial incentive programs to reward
performance toward the organization’s goals.
“Our recent success of honoring, changing
and saving lives would not be possible
without the commitment of LiveOnNY
sta� , and that’s recognized in their total
compensation plan, especially in 2022 where
sta�  showed up throughout the Covid
pandemic to have a record-breaking year and
was rewarded for their heroic work, during
one of the most di�  cult times for healthcare
workers in NYC,” Achan says. LiveOnNY
employees can also access bene� ts on their
date of hire—including 100% employer-
paid health insurance, retirement account
matching that vests fully a� er three years, and
even pet insurance.

Beyond these perks, 
LiveOnNY strives to foster 
a culture of recognition 
and appreciation for 
employees. � is includes 
tuition reimbursement and 
continuing education to 
help employees develop 
new skills, opportunities 
for promotion to recognize 
professional growth, and 
regular sta�  appreciation 
events to celebrate important 
milestones. Employees 
can also recognize each other through an 
online portal where they can earn points for 
rewards. 

Sometimes, the investments LiveOnNY 
makes in employees are as simple yet 
thoughtful as sending UberEats vouchers 
to sta�  on particularly busy days to remind 
them to stop and eat. “It’s the small things 
that count,” Achan says.

While the work that LiveOnNY’s sta�  does 
is very serious in nature, the organization 
also hosts fun, lighthearted events to help 
employees � nd balance. � ese include family 

nights and Bring Your Child to Work days, 
along with regular holiday and cultural 
celebrations throughout the year.

“Investing in people retains and attracts 
sta�  devoted to our mission from the 
communities we serve,” Achan says. “� is 
charge and mission is not for everyone. We’re 
recruiting the best talent of professionals 
possible because that’s what people whose 
legacies and lives are at stake deserve—only 
the best.”

LiveOnNY
30-30 47th Ave 9th Floor, Queens, NY 11101

646-291-4444 | LiveOnNY.org

LiveOnNY takes care of the employees who care for 
organ donors 
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RANK
COMPANY NAME/
INDUSTRY

YEAR 
FOUNDED

NYC 
EMPLOYEES

U.S.
EMPLOYEES

% MALE/
% FEMALE 
EXECUTIVE

% VOLUNTARY 
TURNOVER

1 Cockroach Labs
Technology

2015 205 361 89%/11% 4% No Yes Yes Yes N/A

2 The Trade Desk Inc.
Technology

2009 630 1,780 60%/40% 8% Yes Yes Yes Yes N/A

3 Sheppard Mullin
Legal

1927 213 1,854 73%/27% 16% Yes No No No N/A

4 Clune Construction
Construction

1997 133 670 84%/16% 12% Yes Yes Yes No N/A

5 Fluent
Advertising/PR/Marketing

2010 203 203 75%/25% 20% Yes No No Yes N/A

6 VHB
Engineering

1979 120 1,800 81%/19% 11% Yes No No Yes N/A

7 J.T. Magen & Company Inc.
Construction

1992 425 425 70%/30% 3% Yes No Yes No N/A

8 Good Apple
Advertising/PR/Marketing

2008 118 118 43%/57% 20% Yes No Yes Yes N/A

9 Perkins Coie
Legal

1912 166 2,528 47%/53% % Yes Yes Yes Yes 20

10 AdTheorent
Advertising/PR/Marketing

2012 195 295 62%/38% 18% Yes No Yes Yes 20

11 CrossCountry Consulting
Consulting

2011 115 776 75%/25% 90% Yes No Yes No Yes

12 National Financial Network
Financial Services - Other

1951 114 185 90%/10% 15% Yes No Yes No 5

13 Shawmut Design and Construction
Construction

1982 168 827 90%/10% % Yes No Yes Yes N/A

14 PKF O'Connor Davies Advisory
Accounting

1891 223 1,400 76%/24% 12% No No No Yes 20

15 Fenwick & West LLP
Legal

1972 195 960 53%/47% 23% Yes No Yes Yes 24

16 Tarter Krinsky & Drogin
Legal

2001 154 160 43%/57% 5% No No Yes No N/A

17 Reed Smith
Legal

1877 256 1,953 10%/90% 8% Yes Yes Yes No 25

18 American Arbitration Association
Legal

1926 207 637 43%/57% 9% Yes No Yes No N/A

19 Anchin
Accounting

1923 389 419 100%/0% 14% Yes No No Yes N/A

20 C.A.C. Industries Inc.
Construction

1991 398 398 90%/10% 1% Yes No N/A Yes N/A

21 Lowenstein Sandler LLP
Legal

1961 175 651 67%/33% 15% No No Yes No 14

22 Naik Consulting Group P.C.
Engineering

1997 122 184 75%/25% % Yes No No Yes N/A

23 UHY LLP
Accounting

1986 106 1,587 62%/38% 11% Yes No No No 17

24 Global X ETFs
Financial Services - Other

2008 124 166 75%/25% 17% Yes No Yes Yes 10

25 Protiviti
Consulting

2002 729 4,840 75%/25% % Yes No Yes Yes 20

26 Lightstone Group LLC
Real Estate

1988 145 539 81%/19% 2% Yes No Yes Yes N/A

LARGE COMPANIES
More than 100 city employees

RANK
COMPANY NAME/
INDUSTRY

YEAR 
FOUNDED

NYC 
EMPLOYEES

U.S. 
EMPLOYEES

% MALE/
% FEMALE 
EXECUTIVE

% VOLUNTARY 
TURNOVER

27 Numerix
Technology

1996 109 135 69%/31% 17% No No Yes No Yes

28 DeepIntent
Technology

2016 136 136 67%/33% 56% Yes Yes Yes Yes Yes

29 Langan Engineering
Engineering

1970 250 1,573 84%/16% 12% Yes Yes Yes Yes N/A

30 The Community Preservation Corporation
Non-Pro� t - Other

1974 130 164 46%/54% 19% Yes No No Yes N/A

31 MG Engineering D.P.C.
Engineering

1991 155 175 83%/17% 14% Yes No No No 17

32 24 Seven Talent
Staf� ng

2000 107 350 46%/54% 16% Yes No Yes No 14

33 RAND Engineering & Architecture DPC
Engineering

1987 104 104 77%/23% 14% Yes No Yes No N/A

34 Frankfurt Kurnit
Legal

1977 139 171 33%/67% 92% Yes No Yes No 30

35 Schrôdinger Inc.
Software and Biotech

1990 327 608 67%/33% 9% Yes No No Yes N/A

36 Empire BlueCross BlueShield
Healthcare - Insurance/Services

1934 1,505 80,371 62%/38% 14% Yes No Yes Yes 19

37 AMA Group
Engineering

2000 127 236 89%/11% 25% Yes No No Yes N/A

38 JRM Construction Management
Construction

2007 436 528 %/% % Yes No Yes Yes 10

39 HNTB
Engineering

1914 369 5,500 84%/16% 11% Yes No No Yes N/A

40 Strategic Financial Solutions
Financial Services - Other

2007 150 448 67%/33% 6% Yes No Yes No 16
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41 Stellar Health
Technology

2018 169 169 60%/40% 17% Yes No Yes No Yes

42 LiveOnNY
Nonpro� t - Health & Human Services

1978 320 320 53%/47% 13% Yes Yes Yes Yes 24

43 CBIZ
Accounting

1987 165 7,000 84%/16% 21% Yes No Yes Yes N/A

44 JFK International Air Terminal LLC
Transportation

1997 116 116 78%/22% 15% Yes Yes Yes Yes N/A

45 Mazars USA LLP
Accounting

1921 399 1,045 57%/43% 30% Yes No Yes Yes 20

46 The Conference Board
Non-Pro� t - Other

1916 242 242 44%/56% 24% Yes No No Yes N/A

47 TuneCore
Technology

2005 104 132 50%/50% 20% Yes No Yes No 19

48 Horizon Media
Advertising/PR/Marketing

1989 2,014 2,410 36%/60% 13% Yes No Yes Yes Yes

49 Schimenti Construction Company
Construction

1997 108 243 80%/20% 25% Yes No Yes No 15

50 EisnerAmper
Accounting

1919 954 2,660 72%/28% 16% Yes No Yes Yes 20

51 Rosenberg & Estis P.C.
Legal

1975 188 188 70%/30% 16% No No No No 23

RANK
COMPANY NAME/
INDUSTRY

YEAR 
FOUNDED

NYC 
EMPLOYEES

U.S. 
EMPLOYEES

% MALE/
% FEMALE 
EXECUTIVE

% VOLUNTARY 
TURNOVER
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BEST PLACES TO WORK EVENT

More than 400 attendees gathered at the New York Marriott Marquis on Sept. 28 for the live unveiling and ranking of the 2023 Best Places to Work. �e event, 
sponsored by AMA Group, Arlo Hotels, C.A.C. Industries and Marriott Marquis New York, featured videos from select companies on the list as Crain’s editors 
counted down the rankings starting at 100.

Photography by Buck Ennis

Companies gather for Best Places to Work live reveal

Thought Machine was the overall winner of Best Places to Work and No. 1 on the list of midsize companies.

An attendee uses a phone to capture the event.

Jaime Zepeda, 
executive vice 

president at  
Best 

Companies 
Group, opens 
up the event 
and explains 

to the 
audience what 
it means to be 

part of Best 
Places to 

Work.

Corra, No. 12 in the small companies category, accepts its 
award.

Grassi 
Advisors & 
Accountants 
took the No. 21 
slot in the 
small 
companies 
category.

A supporting sponsor of the event and No. 2 on the midsize companies list, Arlo Hotels, toasts. No. 8 in the large companies category, Good Apple, celebrates.
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